BUILDING A GLOBAL BRAND

Avon continues to expand globally as it brings the highest quality beauty products
to consumers all over the world. Avon has entered 18 new direct investment markets
since 1990, including Croatia, Romania and Ukraine in 1997. The power of the
company’s direct selling channel and the Representative earnings opportunity will
continue to fuel growth globally.

Consumers now have access to Avon products in 45 direct investment markets and
through distributorships, specially appointed Representatives and licensees in 90
other countries, including a significant presence in Egypt, Greece and Saudi Arabia.
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